
Campaign Metrics  //  The Good Samaritan Law



Overview
The OPTIONS campaign launched in January 2021, with the goal of delivering three main calls to action:
1. Have Naloxone on hand
2. Call 911 in an overdose emergency & know you’re protected by the Good Samaritan Law
3. Connect with resources (ranging from harm reduction to treatment/recovery)

Elements to support this initiative have included:

• Knowyouroptions.me with its informational sections and resource directory
• Broadcast TV ads (locally and on ad-supported streaming services including Hulu)
• Digital display and search ads (Google plus retargeting and geofencing campaigns)
• Digital video ads (YouTube)
• Organic and paid social media (Facebook, Instagram) 
• Radio ads (locally and on Pandora)
• Print ads in several mainstream and niche magazines and newspapers (and their digital editions)
• Transit ads (bus shelter and inside bus posters)
• Grassroots and direct strategic partner outreach, supported by printed promotional items.

The campaign has been refreshed twice with new creative and placements - first in April/May to add new media 
placements (retargeting and gas station posters) and lines of messaging around safe use, not using alone, and 
the OPTIONS liaisons. In Sept./Oct., we began emphasizing fentanyl awareness, and that remains our top prior-
ity. In its first year, the campaign delivered more than 52 million impressions with paid digital ads alone driving 
more than 92,400 website visits.



Broadcast TV + Radio

“If you could help save somebody, why 
wouldn’t you? Call 9-1-1. It’s a life.”

Substance use disorder does not discriminate, it can hap-
pen to anyone. That’s why we are using broadcast to deliv-
er relatable, true stories told in the first person by likable, 
down to earth people: a lobsterman with a difficult past 
including multiple incarcerations, a loving mother who bat-
tled OUD throughout her first pregnancy, and a trooper 
and 9-1-1 dispatcher who lost both of their sons to the dis-
ease. Our Good Samaritan Law / Call 9-1-1 message was 
carried most poignantly by Shelly Yankowsky, who speaks 
from the perspective of both a 9-1-1 dispatcher and a griev-
ing mom. View the full video at knowyouroptions.me. 



Broadcast TV

WCSH-6 PORTLAND

WLBZ-2 BANGOR

ADS RAN THROUGHOUT 2021 IN THE PORTLAND AND BANGOR MARKETS:



Radio
RADIO ADS (AUDIO VERSIONS OF THE VIDEO ADS) RAN JAN-JUNE ON PANDORA 
AND THROUGHOUT THE YEAR ON THE FOLLOWING STATIONS. WE ADDED 93.1 
(WMGX) IN THE FALL WITH OUR BLAKE HAYES LIVE-READ INTEGRATION.

PANDORA ADS ARE :30 AUDIO + 
CLICKABLE BANNER LEADING TO 
KNOWYOUROPTIONS.ME



Our website page on Maine’s Good Samaritan Law 
explains in concise, clear language what the law is, 
who it protects, what it covers, and why it’s import-
ant. All of our digital ads regarding the Good Sa-
maritan Law lead back to this page. 

To date (since January 2021), this page has been 
viewed 42,885 times, representing a little more 
than 25% of all page views on knowyouroptions.
me. The average time on the page is 1:43, suggest-
ing that most people are reading through all the 
content.

knowyouroptions.me/about-maines-good-samaritan-law 



Throughout the campaign, we have included Good 
Samaritan Law messaging in our suite of interior bus 
posters. These are currently installed in the Greater 
Portland, Lewiston/Auburn, and Bangor markets.

We also included the CTA to know your rights under 
the Good Samaritan Law in our bus stop installations 
(Greater Portland only)

Transit Media
INTERIOR BUS POSTERS

BUS STOP POSTERS



Social Media

On the OPTIONS Facebook page, the organic post to the 
left reached 9,297 people and was shared 39 times, mak-
ing it one of our most active posts in general. We posted the 
same graphic to Instagram, where it also did well (it was our 
top post for Feb. 2021), though our following on Instagram is 
much smaller than Facebook. 

We ran two types of paid social media 
ads focused on the Good Samaritan 
Law: one was the graphic from the post 
to the left, and the other was a 15-sec-
ond version of the Yankowsky video with 
a call to action to learn about Maine’s 
Good Samaritan Law (screenshot 
to right). In total, these ads reached 
123,834 people an average of 2.76 times 
each and generated 2,169 clicks to the 
website to learn more.

ORGANIC CONTENT

PAID CONTENT



Our digital display ad campaign contains dis-
tinct ad sets, each built around one of our cam-
paign calls to action. Our original three ad sets 
were: 

1.) Know the Good Samaritan Law/call 911 in 
an overdose emergency
2.) Have naloxone on hand, and 
3.) Connect to treatment + recovery re-
sources.

In May, we added two new ones: 
1.) Alternatives to using alone 
2.) OPTIONS liaisons

These ran on Google as well as other place-
ments including geotargeting partner networks. 
In 2021, the Good Samaritan Law ad set alone 
generated 7,896,271 impressions and 28,698 
clicks to the Good Samaritan Law page on 
knowyouroptions.me.

Digital Display Ads

GOOD SAMARITAN LAW / 
CALL 911 AD SET



While print has not been a primary strategy in this cam-
paign, we have run Good Samaritan Law awareness ads 
in select print publications including Journey Magazine, 
Maine Snowmobiler, and Mainer (formerly The Bollard).

Print Ads


